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Property Right and Regulation on the Band of Regional Industry Cluster

Wu Chuanqing
(Economics and Management School, Wuhan University, Wuhan 430072, Hube: China)

Abstract: Brands of regional industry cluster are kind of regional club goods, regional collective
property right and marking intellectual property right. The ownerships of bands are characteristic of
diversity, internal exclusivity, external exclusivity, impartibility, un-transfer and illegibility. Local
Governments, and producer’ s associations play the effective role in regulating on the band of regional
industry cluster. The legal protections of regional industrial cluster brand are supposed to adopt the
modes of geographically-marked collective trademark and certificate trademark protection. The
regulation on the use rights of bands and the quality of commodities are of the most important.
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