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A Summarization of the Consumer’ s On-Line Trust

Liao Yichen. Liu Yi
(School of Economics & Management. Wuhan University, Wuhan 430072, Hubei. China)

Abstract: Online trust is trust in internet environment. Characteristics of website and online

consumers will affect online trust. Online trust will affect intent, satisfaction and loyalty of online

consumers, bring premium for products and take performance for enterprises. To keep a balance of

power between online business and consumers will maintain online trust. To increase familiarity,

measure or value of website for online consumer will increase consumers$ online trust.

Key words: consumer’ s behavior; trust; on-line trust



