#61% 561 MEWAYNE= L= =% QLR S Sy S = /D) Vol.61.No.6
2008 7 11 Wuhan University Journal (Philosophy & Social Sciences) Nov.2008.852 ~ 856

i
n
3

] i bz i R 5 S DR SR T LA 2R
REHE M Al K S AL RS )

DA

[5 B AW MBS AT 2 P Ak K I FH 2R fE X = A ARG v 3R
YRR 255k 25 52 v [ A b i AL 56 (1) 5 DR 2R, 38 ) SR 22 460 4 34 R S IE 9 AT SR AT 0 A8 A7 ol 2
PER A Al 2 ) Tk B E SRR (OBMLL WO A RO AR B 3 SR GREBLAL I AT OEMY/
ODMD [, FF-15 thi 3% 6 5 Fr & R GRS (1) A b SRR 95 . IR TUAE 0 X6t T 24 47 1) E 32 B %
T B I VE 2 A B Aol B R R R O SE B AR, A AR (B A5 O R

[ 5% BE 1A | AEEAHE M WK S5 HE6E 5 ok

[FE25) F713.50 [ CHRPRIRES] A [ CESi'5] 1672-7320 (2008 )06-0852-05

st A — A A AR U B S 28 7, RECTE S DIE 35 R 55 ] 41 F) T RV 55 485 ). AV
X T GUOE S R Bl i WA A o A L AR

BT 30 224k, w5 DR S 2 3 v Ak X 1) 3 s F) ol i 32 B2 3k T A iy B4R B3 0
T8 5. AEEART A, Al il AR5 5 20 Stk B a5 Al i RR 5 BOR, 15 77 A B I BOR 5 fig
J3o ABSE, BUARRIMN S, AT AR R R P 15 e S AR i [ Al AN A X 7 b A o IR T,
R Z BORGUHT, SRZHAT B E R B A4 bR, 5 2R UECRT A B IR IE ™ S AR A it B Ak
s DM BN T 9%, R aegon KUE S IRHFER AR R IE B . BRI — R0, HA 55718
B b, G55 IX 1 5t ASCA IRV (DIREEANE M, BL A ARV 2K 3 ) A0 Al (1 2 23 g g 2 dn e
S v ] b D ot RS TR SR 2 (2O AN ) it R S 2 7 2 g Al e SRAS [R] Y B 2

— B AR B O SEGH E  OEM AT ODM

H 3 4 (Own-Brand Manufacturing, % OBM )& a4\ LA B S35 BT A BUT SR A 77 B 5
= i, B R LA NS GF 408 70 . H A A S/ WA S E AR . JEA E A
A3 N =Fp2EAY, (1) ) f & B3 (Private Brand, fiFK PB); ()& AR T EAR R ) Ze 6l it &R T
(Original Equipment Manufacturing, & #X OEM ). J&i |~ Z& 4L ¥ i+ 8RR % i+ 48 T i (Original Design
Manufacturing, f##% ODM). ODM [ 1 Z A R 9 (1 0 & B A4k, K& S OEM 2484, Jit BAAS SR
ODM Ff A OEM —2K1J 5 (3)HAth 28 B4 A% A 1 e, RBP4 A i (Licensed Brand). Miz & i
Feik, ot F— A E ES A S, PB 5 OEM/ODM Z 8] 3 TE A5 1 X 51, R il & =k 4
b il g HE R R S PR RS AT B 3 A R R R R T S A SR RS A B 3 R e G R
BRI ik, FRATTRT DK FH AR 04 A B 3 b R Ak CEL 3 )3 A A A5 Ak )3T AR T i FF A\ OEM —
XK. g, AFFORHEX DU AW RS, B s ok 3 (OBM AU 5 O ATEE B 3 & R 3R (OEMY/

Wk B, 2008-04-12
EE T . F W RIS 5 582 b %, -1 A2 S, BICR 22 4 207 8 B WF 90 b B4 41 1L 3R 430072,
L e W G N 2 S L TR R S o



5 6 10 TE VA o FE Al il R RS R S S R R K 853

ODM FHZ AL ) .
v B SR R S ) R 2R

Grant" G 28 TOHE H AREE PRI R & = FrE . ©ATL R E N CEA S T E RN R E
FORUE CENTRA TR, AR R B 2 b AN Rk Gt 2 5 0 B 2 W) A ()38 0 SRS, A B A
AR A ) 5 TR 2 AR BRI, FRATT AT BAIA Dy A b i B TR B e — R M % Sk 5. Papadakis,
Lioukas & Chambers'" (4 115 SO$EAE—/MFRE SIS M DL S BT IR AR AL, 325K F IR [R5 2 5E 1 R e
0 B A NHFIBT - N SR ZR 75 5 (context ) FIFREE R %K .

(v [ Al R R SR ) 1 SR A

BT — e g1y 1B A AKGE B R DL AR A AL A SRR S A 7 R 22 $0rh B A wl AR i, A [ 57 )L
PERANSEIES SRS R a7 50, Rk, & E LGRS NP )k, Jo3 2 A
oK Gy |28 B DA NI . B 5E 11— B AN A 5200 2 =] PSR i) 5 1 A 3R S 3R 85
FEAE' 8 47 50, AR TR L BRSO A E, 5T REA 1R & H sl 3L, i A 2 2%
BIFIBUER AN 717 8 677 50, Rl BATTRE IR BEAN 5 PEAE A 70 o ] £ b o B e 5 5 el R 2%
B 7 — MUK AN 5, A2 Re A H & Frfi A se TR ke 2 S 32 HA mkL RV EA
e R N R R, an A F] (R ERE 1B 4G T RS I SRR W AT RERC I A | A E S g
55 82 5. PRI, ASHIF 70K 5 ZH 2R g o0t w6 A b it Bt ok 6 ) 5l R 2R 1R AT R

OGN A 52 1 (Perceived Environmental Uncertainty, UL &/ PEU)

IRBE AN 5 1 R o s SO SR BT B = A5 RN & I 5K i RE 7, 6k T DR 455 A8 Ak Fr JEk
ERE™ ¢ 23 5O, TP EEANT & PR A R T BOAS [F] o SEHE 22 AN B (1) SC BEIA B[R 2%, 7EAH TR H
PRAEE R, FR 4512 S 14 H 3 AT DLz F X SUHE QR SN . 3N IR SR B AN 5 MR 7K1 B 32 A AR 7K
SZEARARNY (o 613 50, H H-3 EUE RHLSs (1R EURTEE 220138 (108 8 R 1T

(=) % 5 1] (Entrepreneurial Orientation, UL T % EO)

Miller'"" (5% 233 GOFE H L A0 5K T 1] 42 151 J2= 28 3501 ) A H 0 b AH ¢ XURS: « 5 47 DL SCA8 61) B R HLAS
AN TR LS HAD A R SEF AR . ERMN T AL AR B 1 B bw 1R 6 G0 908 X
BT 1m0 o B 32 R e G AR AR T RN B ) . Ak 2K T 1) B AT M 2 52 21 i 3 5 1) K B RN I PRUAT B
BRxmi# e R G 439 50,

(PU)HZH ZAE 77 (Organizational Capability, DL T & #% OC)

VT GHURSERE RS, 0 42 BRI LR N H 2L R RS A, 3 A AL i T A AR iRt A
URE 1A ZFh oy 28 e B LI 2, AW 704 Miles & Snow ' (5 87 TO W 7T, ML 2153 45 FH 5 BE
S VR EE A e = 07 TN CAR T (1O ZH 25801 . BV 20 2330 sk 7 BROPTL i Py B HL 38 87 MR 5 S ARk 1T
QO FRF R« RP AR b A B 25 A R R 5 iR s R R B R . A5 B R s LR B B R 1 4 8 BlCE B 0
W, BTSN I B AR 1) 58 ) K AR iz & 1) B v, SRxT 2 231 ia Y g 207 &tk H#Esh . GO i
GRS AR Sy AL A, TR T &AL AHAR B AR TIRERT . DIREB I BRI A E N
T HFFHLI DR, 2295 ThREHT T O M AR SRR AN R AT 32 SOk i ™ J I, e ifiy o 2H 2
A% Al 3 Tk B R 2 BT Sk 2 2350 1 ) 1 A h B R A L

= b it RS R SRR S AHE SR

A SCRARYE DA B SCER PR R IR 455 E AR BEAR PR HY - AR ML 5K T W] (EO) IR AN PR 85 AN o2 1
(PEU) AR AL ZE 71 (OC) 2xilad e AT HAN AL [R] 4 FH RS M it oL AIeS $R 35, I ELANIR] A ol et il s 328 %
SIMRANE I GTRL, Wk, FATHRH EOPEU A1 OC FEM T i AR IE SR FEAN ST ME S HESE .



854 BRPUR 2 24 (P 2t R RO %6l 1

(— PRI A 5 P X6 i L e 6 1) 52 i)

NI AN E P g Al B 3 R . AR ST AR, Mk @ RE T ok ke gk B . i A BT
Rt 5, 5 AR S — AN EE H6 D B A B B YE G 99 5. R, kR
SRACAS By (158 G 035, 0] BETE NS RCAG E IN B e 7 2 b . I8 S REOE R ZE e MR L A DAt
JEE 5 S R P AR . (R, ASHIEFEHE Y

H 1. S5 A & 1 AR, k2K @i m 1 3 3 e

(AR 2T D] it R SR R 5] 2 23 HE 70k it WL R S5 ) S Ml AT it R R SR AN [ I 208 1) 3 3 72 S

Steven & Jarillo!'? (& 17 7O, N EK F 2 )i 548 & SR PL 2 it #2, w1 AR XA fE
FHASEEP HAT LS A%, NS S w5 BAZ B A0 6135 1 5RmS AT R iz A B AR ) o6
. NEEA G B B K S R RFIE, Al 7E R PR b i i AR I ST 3 R T
GiLEs . MORWF IR

H2. AV 2K G m) 5@ s, A AR 2T B 3 b R SR A 3 5.

Al BA R E R B A RE ), s =R S A, WReE =i e 5. Romiy = Mok
L5 R BEIRRE T 3R, 2 K B A DL S A0 5k A, 1G-S A BA i RARUIK) B R 1S
e RSN O PR AN RA T, 73500 ) 7o S i R RE 0 2 A JE” R T R R BE 0 IR WA IR (X 73 B 4 N AT AT
(MY 5538 MK, ) R HAT L S 2 B 77 HEORRE Jy s, a2 OBM HA Al kL. [AIINE, 4l
WA RN E R R R R @ B O S EORE SRR . AT AR

H3. AR fe Sy, @ im 1@ 5 36 k.

MRYEAE ) ARG, MV ST T B FE S ST, R A Sl R B B 28R B 9 2 T — b ) b
FE A2 B B IDEAR S5 U 0, 170 BN T4 i BANMEL, R B PR mT R A Al V22 ek [R5 0 ER itk
FhOL s R & — & S PE BT 7, 2 PRARAC 5 AR, dE Tt Al G 38cA 1E M) s . ST FE 4

H4 ., AV 75 857 H 32 s bR SR, A Al G3ics B35 52

(ORI E X HER 68 715 B A it R SR 18] 5% 10 15 2801

o 1 2H 2R 5 Ry A, BESSAE 2 R] N SR EE b, AN 2% G TS T R — e B N AR 1) 4 [,
LTRTEZWNEMESE BT, BHMBAE SR, 53 T a] DURR 75 5K BRI AR A0 i B AT 1) %
FPE . 2E LR, IRBEAE M L2 68 775 Gk v 3 18] 5¢ R B AT A, RIFEE N B 3 6 R 5
& Tl SRR, T HL RSN 1 e, WA R B8 D3R DR A R 30035 T B R T A ol R i e 5 7 A
S GRS R FEHR

H 5. PREEANH 2 M 2 23R8 715 B 3 a5 1] 5¢ R B 1B ml R 15 1E .

WS R 5 e

WKYE W FC AR AAS AT R B W0t 1038 N 2 S5 A R DA 22 35 DN & 1) 26, 9383 15 BE o Hr G
36, 2005 AR B (K T ) IR BN E 1 SIROR o REVEAE 0.8 PLE. Rk, AnEEA RIFH
BB, Hi T m G2 R A a0 NS 1, A EA RIFH WA RUE .

(— ) 1] 45 [ S RIRE A 25 44

AT 5T LA K 27 UK 2 A Ll K27 L o g I 48 I R 2 25 DU i K 243 1000 44 EMBA 22424
FEAKE, B X — Ml b AR 55 M AE B TS e, SR EL 2 2 BEHLARE, JL 11 & 400 43 414, 284 Y8 [B]
W) 2 256 17, ToRL A4 36 1%, A R 3 220 14, FEARAG 240H 4 [FICR 55 %.

(AN Z T R LR fE T RIS AN 5 14 i R PR 5 2 Logistie [71 )43 Bt

2 1.2 ALK T HEURE ST IR AN e MEX] S R 5K 2 Logistic [B1) 4087, w] LA B A 45
G RIE T 7 B Z K P<0.05), HIFE IERTEHRIER] T 87.9%, XAREAN K T HLHE
AT E EX R SR G MR . dEa /8 EMMMABMEI L, KSR



5 6 10 TE VA o FE Al il R RS R S S R R K 855

(-.617/3.010, AN 2/ BEZOMULBRE 17 (-1.958/1.888, i/ B ) HAF E 3 fh L g S 80 % 1 17) 5% &,
M AE 2P (1.676/-. 161, B2/ AR E)E5HEH 3 M R AR R IE 7128 R, Km0k 5K T 1w A1 21
RE 7 AR/ 75 T P B AN o 1 v /A, Tk S e e Tt IR B B SRR

1 PSRRI

R -2 Log MUREERY | 351k bl T
i 141.067 .000 FEHFMHE | BEMLM | EME SR
fis b 5 i) 125.659 .000 Ak B F 114 11 91.3%
PR3 AN 5€ 1 82.101 .017 H 3 i 15 80 83.6 %
Mg h 101.901 .000 RitEar 58.9% 41.1% 87.9%

2 1R, BRBERHSE P A, @0 T e, X R 15 Al 5 1 i, ) T
(15 A, K R 2 428 3 8, DU AU T 1 3 A, 3 R 3.
*x2 RN

PEAE A b LR R (@) B Sig. Exp(B) EEET B Sig. Exp (B)
Ik F 3 A R e 4.394 | .022 il -17.027 | .000
il 5 1) -.617 | .224 .540 il 5 ) 3.010 .000 20.290
WEIAHENE | 1.676 | .000 5.343 | WEEAHENE | - 161 .672 .851
e -1.958 | .000 .141 4 46 1.888 .000 6.606

(DT F 5873 AN [R] it R R 5 ) A b S 38O A BE AN e PERH A 2368 70 5 B B LR SR I 56 &R 1
RE)

MISE e 2E R 25 M (0.006) R] UA H . B = M I SRS 3E B 3= b I S8 7 83 22 5
iff HL & 1-4E B 3 a9 X SCRHRK 4.

MR 3 ATLUE H, AN & YEXTH 2R 5 B £ B OR 1o 2 A B A9 57 L & 67 m i
TER. 3 FrE R IS A M5 R Exp (B)A 0202, 7E I8 A6 & PERI T L F Exp
(B)N 0.034, AT L2 BAG IE R O F5E FH (p<l0.05), 1X i B A8 AN o2 1 i, W 268 Juxt A &
e WL 5GP 2 M) 28 v B AIE TR LS.

# 3 ARINEGHER (1998 4 210 )

o PR B AN 2 B M Exp (B) IR 55 AW 5 B B Exp (B)
HA[E N -1.598 .000 202 MG h -3.367 .000 .034
R 6.276 .001 531.845 e 14.108 .000 1339535.638
4w

AT T I SHIE, 75 1 BAR 4518 (1) 24 4l T i R A B AN 1 72 v (PEUD I, @ {1 T B 3= dh
Q) H 4R A w EO BIAT = G e B EVESERS, @A T B 35, G)A ki1 5w % 41 4168
J1(0C), il T H 3 5 OIRBEAH & VX 2368 7 55 i BTk S0 43 11 52 i ik 1 1) 8 95 4 . B
AN RS, AVt SEAREE B B e ) B NG 7t TR0 A S i R SRR %

AT FCHAESE 7 PR i B R ST SR B SRR AN 2 Al R B B 32 i (OBML, 28U D) 5
AF B 3 i OISO i AT OEM/ ODMORA L, Al Z50 R0 B Ry, AT SCHRF 1 1 35 st L Al s 866428 XD a2 498 i S
s AR [ b B 5 TRl RS 3

[Z % 3 Wk

[1] Aaker & R. Jacobson. 2001. “ The Value Relevance of Brand Attitude in High-technology Market.” Journal of
Marketing Research. XXXVIII, (November): 485-493.
[2] Kotler, P. 1994. Marketing Management . Prentice Hall: Englewood Cliffs.



856 BRPUR 2 24 (P 2t R RO %6l 1

[3] Grant, R. M. 2002. Contemporary Strategy Analysis, 4th.. USA. Blackewell Publishers, Inc: 5.

[4] Papadakis, Lioukas, & Chambers 1998. “Strategic Decision-Making Process: The Role of Management and Context, ”
Strategic Management Jowrnal (19);115-147.

[5] Pan, Fan & Zhang Zigang. 2004. “Cross-cultural Challenges when Doing Business in China, ” Singapore Management
Review 26(1).

[6] Dess. G. &G. T. Lumpkin, 1. G. Covin. 1997. “Entrepreneurial Strategy Making and Firm Performance; Tests of
Contingency and Configurational Models. ” Strategic Management Journal 18(9).

[7]  Schenkar O. 1990. “International Joint Ventures’ Problems in China. Risks and Remedies. ” Long Range Planning 23
(3): 82-90.

[8] Doyle. Peter H. 1990. “Building Successful Brands: The Strategic Options. ” Journal of Consumer Marketing 7(2); 5-
20.

[9] Clark, T. P. & R. Varadarajan, W. M. Pride. 1994. “Environmental Management: The Construct and Research
propositions. ” Journal of Business Research 29(1); 23-28.

[10] Downey H. Hellriegel D. Slocum J. 1975. * Environmental Uncertainty: the Construct and Its Application,”
Administrative Science Quarterly (10): 613-679.

[11] Miller D.1987. “The Structure and Environmental Correlates of Business Strategy. ” Strategic Management Journal 7(3);
233-249.

[12] Stevenson, H. H. & L. C. Jarillo. 1990. “A Paradigm of Entrepreneurship: Entrepreneurial Management., ” Strategic
Management Journal (1);17-27.

[ 13] Miles. R. E. &C. C. Snow. 1978. Orgnization Strategy. Structure and Process. New York, McGraw-Hill.

[ 14] Barney. J. 1991. “Firm Resources and Sustained Competitive Advantage,” Journal of Management 17(1); 99-120.

(DT{ESmiE  ARELH)

Empirical Study on Brand Strategies Decision in Chinese Companies

Wang Tao, Guo Rui
(School of Economics & Management, Wuhan University, Wuhan 430072, Hubei, China)

Abstract: The primary purpose of this study is emphasized on the research on factors affecting
brand strategies decision in Chinese companies with the regard of three facets: environmental
uncertainty, entrepreneurial orientation and organizational capacity. With the literatures logical
reasoning and empirical analysis, this study proposes a contingency framework, indicating under what
conditions Chinese companies prefer to adopt one of brand strategies including OBM (Own-Brand
Manufacturing, acquired brand, ), non-OBM (licensed brand, OEM/ODM ). This study is very
important in its theoretical contribution and managerial implication to Chinese companies which now is
on the way of autonomy and innovation. Therefore the significance of this study deserves being
attached intention to.
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