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Review of Brand Personality and New Idea of Psychology
Huang ]ing (Wuhan University)
Xu Zhiwei (Wuhan University)

Abstract: This article gives a review of Jennifer Aaker’s ‘Brand Personality” theory. The author concludes that Brand
personality theory was right on the connection of consumer’s personality and Brand personality. There do have two type of
connections: ‘ personality similar’ and ‘personality complementary”’. But there are a lot of questions unsolved on ‘ personality
complementary’. This article is trying to give a new path to solve these questions. We introduce a new personality theory—
‘Enneagram’, which research the inner connection of different personality types. We are trying to use this new theory to
anticipate people’s behavior and motivation which were connect with ‘brand personality’.

Key words: personality; brand personality; the Big Five; enneagra
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