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Advertising Survival Patterns in the Time of Digital Technique
and Network Communication

Zhang Jinhai', Wang Runjue’
(1.School of Journalism & Communication, Wuhan University, Wuhan 430072 Hubei China;
2. Center for Studies of Media Development Wuhan University)

Abstract: Advertising is a dynamic process. Changes of marketing and communication
environment are always the causes of advertising’ s transformation. Digital technique has been deeply
changed the living environment of advertising. For advertising development, how to survive is
becoming an important problem. We consider that the traditional ways will continue by means of
innovation. Professional database will be one of the important ways for advertising to survive in the
time of network communication.
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