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Ways of Ideological Messages Expressed by Advertising

Ruan Wei
(School of Humanities Jianghan University, Wuhan 430056, H ubei China)

Abstract: Advertising always use the power of ideology to achieve its objectives. According to the
targets and strategies, different ways would be choose to communicate the ideological messages. The
ideological messages are expressed directly or are showed impliedly on the specific situation,
atmosphere, images in the advertising through a kind of implicit or analogical pattern, and then the
consumers will think of it actively.
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