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Females Crisis and Countermeasures in Mass Media

Wang Chunfang
(School of Journalism & Communication, Wuhan University, Wuhan 430072, Hubei, China)

Abstract: Because of the mass media rooted in social culture that oriented by male’ s chauvinism
and its discrimination to females for a long period, the mass media where a common platform for male
and females is made to be the sole stage for male. In the meantime, female commerce orientation
driven by the mass media collaborates with the male’ s chauvinism, in the result, the producing
consumption culture leads females to be an object of beauty appreciation and an object of being
watched by men. Female’ s alienation and materialization in the mass media becomes a matter of
necessity. It is necessary and essential to propaganda consciousness of females and equality between
men and women in the whole society in order to turn back female discrimination that caused by the
mass media.
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