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Chinese Farmer Media Cognition Studies:
Findings & Results

Lv Shangbin, Fu Hai
(School of Journalism & Communications Wuhan University, Wuhan 430072, Hubei, China)

Abstract: In the medium contact, the information sources for farmer as audience in daily life rely on
television medium and their own conferences. Exposed in media, they develop a model of using the
media by frequency and time that television ranks first, new spaper second, internet third and radio
last. In media cognition, they attach importance to functions of the media focused on the information
communication and leading public opinions. The superior media issue in their stand is that media are
far away from themselves. Additional factors such as fakenews make them dislike mass
communication. Few mediapay attention to Three Rural Problems. W hat the mass media needs to do
is to care the peasant workers and highlight the communication in Three Rural Problems policy. To
develop television and internet medium for rural area, emphasizing the caring for disadvantaged group
such as farmer, reporting factually objectively roundly, exposing the rural social issue unremittingly,
to refuse the mendacious or superficial news, etc., all of these above mentioned are Chinese farmer’ s
expectancy.

Key words: Chinese farmer; cognition with media; estimation in media, expectancy in media



