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Media Cognition of Chinese Farmers. Suggestions & Solutions

Luo Yicheng, Hu Xingiao
(School of Journalism & Communication, Wuhan University, Wuhan 430072, Hubei, China)

Abstract To solve the problem of the disadvantage status of Chinese farmers in mass
communication, a new rural communication system should be set up. Constructing the system relies
on three critical points of foundation. First, it is vital to develop the television and internet medium on
the optimum media frame. Secondly, on the media orientation and collocation in the information
resourcess the communication content for the farmer as the niche audience in media need to be
optimized. Thirdly, considering the benefits in media expression it is essential that the voice outlets
should be constructed for the farmers as communicators. Reconstruction in the new rural
communication system from the broad horizon in the modernization tenor is also required. And the
establishment of the city-rural integrative communication system should root in the groundwork
em phasized particularly on the rural communication.

Key words: new rural communication system; optimum content in communication; the voice

outlet in media



