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Media Reform Based on the View-angle of Government,
Market & Public

Zhou Maojunl, Jiang Qianz, Che Mengna2
(1. School of Journalism & Information Communication, Huazhong University
of Science and Technology, Wuhan 430074 Hubel, China;

2. School of Journalism & Communication, Wuhan University)

Abstract: In the context of news reform, industrialization and integration, the China media
industry has severed the umbilical cord with the state finance, but its operation system is still
obscured under the shadow of administration due to the impact of traditional planning economy, which
impeded and damped its development. The media market dominated by administration power is a
monopolized and closed one, which basically denies the full competition of private and foreign capital.
When the media regresses to multiple natures from uniform one during the news reform, the recipients
tender to get the lion’ s share. M eanwhile, the suspension of recipient-based concept casts a shadow
on the future development of China media.
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