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Political Charm & Mass Media

Zhang Kun
(Research Center of M edia Development, Wuhan University, Wuhan 430072, Hubei, China)

Abstract. Political charm is unique or supernatural quality with which politicians are provided and
magic power which can attract the public. Political charms come from qualities and fascinations of the
politicians, while this kind of quality lies on their inside conditions.outside conditions and political
behaviors. Nowadays, the political charms can produce the huge social functions which are favourable
for politicians to win identifications and supports of the public. However, the formation and
communication of the charms cannot hive off mass media. To some extent, the mass media can
compress the timespace and focus on the politicians, thus drawing nearer the distance between people
and political leaders; can explore, enlarge, and propagandize the factors of the politicians’ charms; can
show personalities of politicians by comparison with everyman or antagonist ; can cover up the
weaknesses of the politicians by packing skillfully. Only if making full use of mass media can
politicians mold and communicate their political charms effectively.
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