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Analysis on New Advertising Communication
Model of Creating Demands

Cheng Ming, Gao Wenjie
(School of Journalism & Communication, Wuhan Universityy, Wuhan 430072, Hubei, China)

Abstract: Advertising is a kind of economic campaign with information. The development of the

information economy raises new requirements for information. Attention and influence have become

the main criteria of information value. The traditional advertising communication model which mainly

focuses on transmitting information can t meet the requirements of information economy any more.

The main characteristic of the new advertising communication model is creating message that can

create demands. The message can attract attention and enhance influence so as to improve the quality

of advertising information. To create message that can create demands will become the important

mission of advertising communication in the future.
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