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Advertising Dissemination & Modern Psychology:.
Theoretic Genesis & Composition

WEN Hua
(School of Humanities, Jianghan University, Wuhan 430056 Hubei, China)

Biography: WEN Hua (1954-), female, Associate pofessor; School of Humanities, Jianghan University,

majoring in advertising.

Abstract: There are 4 mental levels in the pocess of mceiving the advertising dissemination. It also deeply
reflects that the advertising dissemination is firmly connected with psychology. In research on the psychology of
advertising dissemination, one can make a better blend of it and go deep in the developments through the theoretical
discussing on modern psychology and the psychology may wncern and with the consideration of phenomenon in
advertising dissemination.
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