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Advertisement: Extension of the People s Conscious

LU Shang-bin
(School of Journalism & Communication Wuhan University, Wuhan 430072, Hubel, China)

Biography: LU Shangbin (1962-), male, Doctoral candidate, School of Journalism &
Communication, Wuhan University, Associate professor, School of Law &
Literature, Huazhong Agriculture University, majoring in media management and
advertising communication.

Abstract: Advertising is the extension of the people’ s conscious, which is M cLuhan’ s basic description
on advertisement. And because of its relationship with conscious, advertisement uses the techniques of
“common experience” to shape the product or service, to spread the information related to people’ s common
practice and to attract the audience’ s attention. Moreover, advertisement uses graphical references to
trigger the audiences’ conscious and sub-conscious.
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