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Harberbmas; Public Relation Commercials & Public Sphere

ZHANG Wei
(School of Journalist & Communication, Wuhan University, Wuhan 430072, Hubei, China)

Biography: ZHANG Wei (1957-), male, Associate professor, School of Journalist &
Communication, Wuhan U niversity, majoring in advertise communication.
Abstract: It s Harberbmas who first started creative studies the links betw een commercials and public
relations in particular prospect in public sphere. He considered that advertising was a basic selling tool; public
relations can create, concrete the brand and so on. Such theories should be affirmed. But he confused the
essential differences between news and advertising; made sure that public relations would lead to the
refeudalism in public sphere. All of these led him to the wrong side. But these flaws can’ t conceal the
important value of his critical theories. For example, it was him who first combined the social system of
communication to which European critical school who pay attention to and basic rules of communication
activities to which American experimental school accentuate; who made comprehensive studies of
communication. Harberbamas filled one blank of communication theories.
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