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On Canadian Media Literacy

CHE Ying, TANG Jie
(School of Journalism & Communications Wuhan University, Wuhan 430072, Hubei, China)

Biographies: CHE Ying (1954-), male, Professor, School of Journalism & Communication,
Wuhan University, majoring in journalism & communication, international laws,
art law, etc; TANG Jie (1983-), female, Graduate, School of journalism &
communication, Wuhan University, majoring in journalism & communication.

Abstract: Canada has made a great achievement in media literacy education, so as to provide some

rich theories and practical reference experience to China at the beginning stage in concerning
researching it. Canadian media literacy education has a close connection with the background of
Cadadian social history. We should deal with it in the light of its specific conditions, find a correct
point of doing it, and carry out media literacy education in China.
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